WJIA-TWDT WASHINGTON. OC 



WJLA 

1100 Wilson Blvd. 6th Roor 
Arlington, VA 22209 



Media Strategies & Research 
Attn: Rachae) Beale 
11350 Random Hills RdSte 670 
Fairfax, VA 22030 



Contract # 


185926 


Dote Entered 


05/09/12 


Schedule Dates 


10/08/12-10/14/12 


Ust Modified 


05/10/12 


Advertiser 


Kalne for Senate 2012 (15809) 


entered By 


Susan Petro 


Agency 


Media Strategies & Research (1419) 


CO-OP 


NO 


Product 


Political-Political (1088) 


Headline # 




Brand 


KAINE FOR SENATE 2012 (68318) 


Demo 






Petro, Susan (1110) 


Order Type 
PsdngeDeel 
Oommiistoo 
Guuitututon 


Normal 


Satet Office 
Buyer Itame 
Pnorm/Ftx 


WJLA -Core Team 

Beate,Rachael 

/ 


15.00 

$10,687.50 


CK 


KAINE/US SENATE RACE 2012/EST 11123 


KetTotal 


$60,562.50 


Account Types 


i8cl(W/Mcal Candidate Agency 


Sates Tn 




BOSngType 


Standard 

10/8-10/14/2012 







WJLA Arlington (wjlaj 
By Bmadcast Month SOSSS fiatfi 

Oct 2012 49 $71,250.00 

Grand Total: 49 $71,250.00 



Line 



tine Type / Break Type (Ref #) 



Dates 



Sec Length 



RunTimes 



SPW 



Mo Tu We Th FrSaSu 



Spots 



Rate 



Total 



Station 



Comments 



1.0 Normal Une /SPOT 



10/08/12-10/12712 



:30 5:58A-F 



NEWS-GOOD 
KOONING WASHINGTON 
®6A . 



$900.00 



$4,500.00 



WJLA ArflnQton (WJIA) 



2.0 formal Line / SPOT 



10/10/12-10/10/12 



:30|4:58A- NEWS-GOOD 
MORNING WASHINGTON 
@5A 



$250.00 



$250.00 



WJU Arlington (W)U) 



3.0 Normal Une /SPOT 



10/06712-10/12/12 



30j6:55A- ABC-GOOD 
MORNING AMERICA 



1 111 



$1,000X0 



$S,000.00 



WJLA ArOnoton (WJLA) 



4X Normal Une /gQT 



1CV12/12-10/12/12 



30 9A-LIVE! 



$350.00 



$350x0 



W3LA Arlington (WJLA) 



5.0 normal Une / SPOT 



10/09/12-10/09/12 



:30 lOA- RACHAEL RAY 



$250X0 



$250X0 



WJLA AfCnaton (WJLA) 



6.0 Normal Une / SPOT 



10/10/12-10/10/12 



:30 10:58A- ABC-THE VIEW 



$600.00 



$600.00 



WJLA ArOnoton (WJLA) 



7.0 Normal Une/ SPOT 



10/10/12-10/10/12 



:301230P- 



WHO WANTS TO 
MILLIONAIRE (R) 



$300X0 



$300X0 



WJLA AftoQton (WJLA) 



8.0 Normal Une /SPOT 



9.0 Normal Une /SPOT 



10/08/12-10/11/12 



30 11: 



S9A- NEWS-ABC 7 NEWS 
NOON 



$400.00 



$800X0 



WJLA Artnoton (WJLA) 



10/12/12-10/12/12 



ABC-GENERAL 
HUbPHAL 



$500X0 



$500X0 WJLA ArfinQton (WJLA) 



CONFIRMATION CONTRACT 



Accepted-Agercy/Aitvertiser: 



Accepted-Station: 



Date: 



Comments: 



B/E Bootend P/B Piggy Back 

Printed At: 02:16 PM on Thursday, May 10 2012 
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wjia-tv/ot Washington, dc 



WJLA 

1100 Wilson Blvd. 6th Floor 
Arlington, VA 22209 



Media Strategies & Research 
Attn: Rachael Beale 
1 1350 Random Hills Rd Ste 670 
Fairfax, VA 22030 



Contract # 


185926 


fete Entered 


05/09/12 


Schedule fetes 


10/08/12-10/14/12 


Lsst Modified 


05/10/12 


Advertiser 


KaJne for Senate 2012 (15809) 


Entered By 


Susan Petro 


Agency 


Media Strategies & Research (1419) 


CO-OP 


No 


Product 
Brand 


Political-Political (1088) 

KAINE FOR SENATE 2012 (68318) 


Headline # 
Demo 






Petro, Susan (1110) 


Order Type 


Normal 


Sites Offlee 


WJLA - Core Team 


PactooeOetl 




Barer Nime 


Beate,RachaeJ 


Ooumitttton 


15.00 


Phono/ Ft* 


/ 


Corninltston 


$10,687.50 


CPC 


KAINE/US SENATE RACE 2012/EST 11123 


NctTottt 


$60,562.50 


Account Types 


MSjttftSai Candidate Agency 


Safes T*x 




BHUngTypo 
Comments 


Standard 

10/8 - 10/14/2012 







WHAAriImrton(W3LA) 

Oct 2012 j! 



$71,250.00 



Grand Total : 



49 



$71,250.00 



Line 



10. 



O Normal Line / SPOT 



ttne Type / Break Type (Ref #) 



fetes 



1Q/09/12-10/11/12 



RunTimes 



•30 3:S9P- ANDERSON COOPER 
SHOW 



SPW 



Ho Tu We Th ft Sa Su 
l 



Spots 
2 



Rate 
$400.00 



Station 

$800.00] WJLA ArllnQton (WJLA) 



Comments 



Entered 
b9/l2 



11.0 Normal tine / SPOT 
12.0 Normal Une/SPOT 



1CW8/12-10/12/12 



:304P-5P(EST) 



KATIE COURIC 



5/9/12 
5/9712 



10708/12-10/12/12 



13.0 Normal Line/ SPOT 
14.0 NormaJ Line / SPOT 



:30 4:58P- NEWS-ABC 7 NEWS 
>5P 



10/08/12-10/12/12 



:30 5:59P- NEWS-ABC 7 NEWS 
L6P 



10/08/12-10/11/12 



_1 

1 1 



$1,400.00 



$2,400. 
$7,000.00 



WJLA ArUnqton (WJLA) 



$1,400.00 



$7,000.00 



WJLA ArllnQton (WJLA) 



5/9/12 



$6.000 .00] WJLA Arlington CWJLA) 
WJLA Aritnqton (WJLA) 



5/9/12 
5/9/12 



15.0 Normal Une/SPOT 
16.0 Normal Une/SPOT 



10/09/12-10/12/12 



:30 7:27P- JEOPARDY 
:3Q 



$3,C 
$3,t 



10/08/12-10/12/12 



17.0 Normal Line / SPOT 
18.0 Normal Une/ SPOT 



10/08/12*10/08/12 



20938- NEWS-ABC 7 NEWS 
® IIP 



1 1 1 



$2*500.00 



$6,000:00 
$12,500.00 



WJLA ArllnQton (WJLA) 



5/9/12 



:30 1H3SP- ABC-ABC 
NIGHTUNE 



$500.00 



$500.00 WJLA Arflnaton (WJLA) 



5/9/12 
5/9/12 



10/11/12-10/11/12 



:30 11:3SP- ABC-ABC 
NIGHTUNE 



$500.00 



$500.00 WJLA ArUrcjton (WJLA) 



Normal Une/SPOT 



10/14/12-10/14/12 



:30 



6:3CP- NEWS-ABC 7 NEWS 
@630P 



$800.00 



$800.00 



WJLA Artnqton (WJLA) 



579/12 



Aaepted-Agency/Advertlser: 



Date: 



CONFIRMATION CONTRACT 



Accepted-Station: 



Date; 



Comments: 



VEBookend P/B Piggy Back 

>rtnted At: 02:16 PM on Thursday, May 10 2012 
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WJIA.TV/OT WASHINGTON. DC 



WJLA 

1100 Wilson Blvd. 6th Floor 
Arlington, VA 22209 



Media Strategies & Research 
Attn: Rachael Beafe 
11350 Random Hills Rd Ste 670 
Fairfax, VA 22030 



Contract # 


185926 


Date Entered 


05/09/12 


Schedule Dates 


10/08/12*10/14/12 


List Modified 


05/10/12 


Ail vcj User 


Kaine for Senate 2012 (15809) 


Entered By 


Susan Petro 


Agency 


Media Strategies & Research (1419) 


CO-OP 


No 


Product 


Poimcal-Pottttcat (1088) 


Headline* 




Brand 


KAINE FOR SENATE 2012 (68318) 


Demo 




SittipflrwHi 


Petro, Susan (1110) 


Order Type 


Normal 


Soles Office 


WJLA- Core Team 


Package Deal 




Buyer Name 


Beale, Rachael 


GonuiUuloci 


15.00 


Phone/Fax 


/ 


Con mil trim 


$10,687.50 


CPE 


KAINE/US SENATE RACE 2012/EST 11123 


Net Total 


$60,562.50 


Account Types 


lB&[tf&&a\ Candidate Agency 


Sales Tax 




Bint* Type 


Standard 






Cocnmcnts 


10/8-10/14/2012 







WJLA Arlington (WJLA) 

fWBroffltr^rlnnth 

Oct 2012 49 

Grand Total: 49" 



$71,250.00 



$71,250.00 



Line 


Line Type /Break Type (Ref #) 


Dates 


Sec 


Length 


RunTimes 


SPW 


Mo Tu We Th ft Sa Su 


Spots 


Rate 


Total 


Station 


Comments 


Entered 


20.0 


tormal Line /SPOT 


10714/12-10/11/12 


3 


:3C 


IIP- NEWS-ABC 7 NEWS® 
UP 




1 


l 


$1,400.00 


$1,400X0 


WJU Arlington (WJLA) 




5/9/12 


21.0 


normal Line/ SPOT 


10/13/12-10/13/12 


3 


:30 


11:&P- NEWS-ABC 7 NEWS 




1 


1 


$800X0 


$800X0 


WJLAArttnotonfWJLA) 




mil 


22.0 


Normal line /SPOT 


10/09/12-10/09/12 


4 


:30 


49995- ABC- DANCING 
WITH THE STARS RESULTS 




1 


1 


$6,000.00 


$8X00.00 


WJlAArilnqton(W3U) 




5/10/12 


23.0 


Normal Line / SPOT 


10/10/12-10/10/12 


4 


:30 


48402- ABC-REVENGE 




1 


1 


$5,000.00 


$5X00X0 


WJLA Arlington (WJLA) 




5/10/12 































CONFIRMATION CONTRACT 



Accepted-Agency/A<fcerteer: 



Date: 



Atcepted-Slation: 



Date: 



Comments: 



EVEBookend P/B Piggy Back 

Printed At: 02:16 PM on Thursday, May 10 2012 
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Station Order 
Kaine for Senate 2012 



Market: Washington, DC 

Flight Dates: Monday, October 08, 2012 to Sunday, October 14, 2012 



Estimate ID 



11123 



Contact: Susan Petro/Barbara Monares 
Email: spetro@wjla.com 

WJLA-TV 



Phone: 703-236-9552 
Fax: 703-236-2341 
Direct: 703-236-9212 









Mon 


Tue Wed Thu 


Fri 


Sat 


Sun 






Days 


Gross 


Oct 


Oct Oct Oct 


Oct 


Oct 


Oct 




Program Name 


DP Length 


Rate 


08 


09 10 11 


12 


13 


14 


Total 

















WJLA 5a News EM M-F $250.00 

5:00 AM 6:00 AM 30 $250.00 

WJLA 6a News EM M-F $900.00 

6:00 AM 7:00 AM 30 $4,500.00 

90% PE at LUR Per WJLA, Move to P3 

Good Morn America EM M-F $1,000.00 
7:00 AM 9:00 AM 30 $5,000.00 

90% PE at LUR Per WJLA, Move to P3 

Live with Kelly OT M-F $350.00 

9:00 AM 10:00 AM 



11111 



s/ 



11111 



30 



$350.00 



Rachael Ray DT 
10:00AM 11:00AM 

The View DT 
11:00 AM 12:00 PM 

WJLA Noon News DT 
12:00 PM 12:30 PM 

Millionaire DT 
12:30 PM 1:00 PM 

General Hospital DT 
2:00 PM 3:00 PM 

Anderson EF 

3:00 PM 4:00 PM 

Katie Couric EF 
4:00 PM 5:00 PM 

WJLA 5p News EN 
5:00 PM 6:00 PM 



M-F $250.00 

30 $250.00 

M-F $600.00 

30 $600.00 

M-F $400.00 

30 $800.00 

M-F $300.00 

30 $300.00 

M-F $500.00 

30 $500.00 

M-F $400.00 

30 $800.00 

M-F $800.00 

30 $2,400.00 

M-F $1,400.00 

30 $7,000.00 




J u J 

1 1 1 

J \y kJ sj \J 
11111 



90% PE at LUR Per WJLA. Move to P3 

Rachael Beale 

Media Strategies and Research 

11350 Random Hills Road, Suite 670, Fairfax, Virginia 22030 
703-877-2000 303-764-9958 Fax 
rachael@mediastrategies.com 



Date/Time Sent: 5/8/2012 1:24:11 PM 

WJLA-TV 
Page 1 of 2 



Station Order 
Kaine for Senate 2012 



Market: Washington, DC 

Flight Dates: Monday, October 08, 2012 to Sunday, October 14, 2012 



Estimate ID 



11123 



Contact Susan Petro/Barbara Monares 
Email: spetro@iwjla.com 



WJLA-TV 



Phone: 703-236-9552 
Fax: 703-236-2341 
Direct 703-236-9212 









Mon 


Tue Wed 


Thu 


Fri 


Sat 


Sun 






Days 


Gross 


Oct 


Oct Oct 


Oct 


Oct 


Oct 


Oct 




Program Name 


DP Length 


Rate 


08 


09 10 

r . s i < 


11 


12 


r 


14 


Total 



V/ \s< ^ 1/ v 
111 TK T 



WJLA 6p News EN 
6:00 PM 6:30 PM 
90% PEat LUR PerWJLA, 

Sunday 6:30p News EN 
6:30 PM 7:00 PM 
90% PE at LUR Per WJLA, 

Wheel of Fortune pa 
7:00 PM 7:30 PM 
90% PEat LUR PerWJLA, 

Jeopardy PA 
7:30 PM 8:00 PM 
90% PEat LUR PerWJLA, 

Dancing With Star PT 
9:00 PM 10:00 PM 

Revenge PT 
10:00 PM 11:00 PM 

WJLA 11p News LN 
11:00 PM 11:35 PM 
90% PEat LUR Per WJLA, 

Saturday 1 1 p News LN 

11:00 PM 11:35 PM 
90% PE at LUR Per WJLA, 

Sunday 11p News LN 
11:00 PM 11:35 PM 
90% PEat LUR Per WJLA, 

Nightline LF 
11:35 PM 12:05 AM 



M-F $1,400.00 
30 $7,000.00 
Move to P3 

Su $800.00 
30 $800.00 
Move to P3 

M-F $3,000.00 

30 $8,000.00 
Move to P3 

M-F $3,000.00 
30 $6,000.00 
Move to P3 

Tu $8,000.00 
30 $8,000.00 

W $5,000.00 
30 $5,000.00 

M-F $2,500.00 
30 $12,800.00 
Move to P3 

Sa $800.00 
30 $800.00 
Move to P3 

Su $1,400.00 
30 $1,400.00 
Move to P3 

M-F $500.00 
30 $1,000.00 



y 




11111 



V / 



Station Gross Totals 



$71,280.00 



9 9 10 9 9 1 2 



49 



Rachael Beale 

Media Strategies and Research 

11350 Random Hills Road, Suite 670, Fairfax, Virginia 22030 
703-877-2000 303-764-9958 Fax 
rachael@mediastrategies.com 



Date/Time Sent: 5/8/2012 1:24:11 PM 

WJLA-TV 
Page 2 of 2 



Effective January 1, 2010 



WJLA-TV 
Political Candidate 
ftfllaa Policies 

The following sets forth the policies and practices of Station WJLA-TV . Washington 
D.C., regaS Tsale of time to political candidates. It is intended for the sole P<£°" * 
complying with the rules of the Federal Communications Commission and is not a contract for 

the sale of advertising time. 

1 Applicability : These policies apply 022^ to legally qualified candidates for public office 
or theiraX^dcampaign Organizations to promote their candidapyJ they are not applicable 
to political action committees or to non-candidate, tt issue w advertising. 

2. ACCESS : Reasonable access will be provided to all legally qualified federal candidates 
before a primary and general election. While candidates may request specific programming and 
the Station will negotiate specific requests, the Station reserves the exclusive right to determine 
the amount of time and program availability to particular candidates. 

3. Identification : All ads must comply with the identification requirements of §317 of the 
Communications Act. Should candidate ads not contain the proper identification, the Station 
reserves the right to add the appropriate material. For a candidate to receive the lowest unit 
charge for the class of time purchased, all advertisements that refer to opposing candidates 
must contain a printed statement that is displayed with a candidate picture and must identify 
the candidate, state that the candidate approved the broadcast, and state that the candidate 
and/or the candidate's authorized committee paid for the broadcast. 

4. Orders : Orders for political time will not be considered firm for broadcast clearance 
until the following have been provided: 

a) Completed and signed Agreement Form for Political Candidates. 

b) Net cash-in-advance payment. Station may accept facsimile copy of check showing net 
payment, provided actual check is received by Station or Rep Firm within two business days. 

c) Where the purchase is made by a corporation, committee, association or other 
unincorporated group, a list of the entities chief executive committee or board of directors. 

d) Where doubt exists, satisfactory proof that the candidate is "legally qualified," as that 
term is defined by the FCC. 

e) Where doubt exists, satisfactory proof that the purchaser is authorized to buy time for 
the candidate. 

f) Videotapes (Beta or DVC Pro) or Electronic Commercial Delivery (e.g. DG System, Fast 
Channel or Pathfire), along with written instructions for their use, should be submitted to the 
Station as soon as possible to ensure proper airing. Changes to these instructions should be in 
writing to the Station (by letter or FAX) prior to the changes being made. Videotapes should be 
received in sufficient time to permit confirmation of compliance with sponsorship identification 
requirements and with broadcast technical standards. 

g) Deadlines for all commercial material, time orders, and contract changes are as follows: 

7:00 PM Monday for Tuesday's log 

7:00 PM Tuesday for Wednesday's log 

7:00 PM Wednesday for Thursday's log 

7:00 PM Thursday for Friday's log 

7:00 PM Friday for Saturday's, Sunday & Monday's log 
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j nn the weekend and Monday logs provided 
u) commercial spot substitutions can ^^^fstTtion and properly identified or the 
Se rephVceTent spot has already been P^de d ^ ^e S £bon^nap P rf 2 

££5* is delivered to * B"£T» e n * a ^ ted on the weekend prior to 
hours prior to any requested change;, wo new wu<= 

? 6 ele tSure by a political advertiser to fulfill all requirements in advance of the deadlines 

advertiser and placed in the Station's Public Inspection File as soon as commercially reasonable, 
but will be available upon request. 

10 Commercial schedules purchased 2 weeks or longer from the telecast date may be 
cancelled upon 2 weeks prior notice! schedules that are to be telecast within 2 weeks of purchase 
are not cancelable.. 

5. Production : Station facilities may be utilized for the production of political 
announcements or programs, subject to available production time (rates upon request). 

Production charges are handled separately from time charges. Agencies and/or 
candidates who schedule production time at the Station are required to provide a check for 
payment of accrued charges following the production session. No spots will air, nor will anv 

fv^ilu ^?^/ ^ to for *• <*"*<*> ■■""«*. No Station news talent is 

available for political advertising purposes, on-camera or voice-over. 

6- AVAlLABn.^: 

trsr: ^r^'; M ^ 

Election Day u££tZ twS^ttjZ&fS' ^ T °* "* ^ 

greater the adJuliiis^Zr S b? •*«•"■'■'»■*■•. The e^Iier an order ia placed, the 

^ n J^ q " e8te f 0r P^eram time, including lengths of 30 minutes and 60 minutes, will be 
f mdmdual baais ,\ ^ P^otional announcements (aside from a «mdSateS 
separately purchases spot uses) will be scheduled to promote political programs. 

7. Rates : 

^.mR?* fluctuate on a i aiJ 3 r basi8 according the class of time ordered. Quoted rates from 
req^* f ° r 3 °- 8econd ad8 - ^ «« other lengths of spots will be quoted upon 

b) Each separate class of time is offered to candidates at its lowest unit charge; the lowest 

Sryjf * ! 5**^ da880ftime 0rdered * ^ the tiTeTerii whea 

the ad is broadcast during the 45 and 60-day periods before a primary/general election The 

«n«^ J? P n fJ***' rfthe lowest unit charge for each class upon 

request for individual time availabilities. 

For " pr8em P ti ? e " daMe8 * candidate8 «ay purchase time at the lowest unit charge or at 
riSS^T* "."J? deCrea8e for Preemption. The Station reserves theexdusive 

r^t to designate the rates at which preemption will occur. The Station will provide its best 
good faith assessment of the likehhood of preemption at specified rate levels upon request. 

tLrtJiL Til !^ be ?5 6red 843410,1,8 lowe8t unless the candidate 

provides the station with a certification that the candidate will not make any direct reference to 

§316(b)(2)(C) of the Communications Act as amended by the Bipartisan Campaign Reform Act of 
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e) During the time-period outside the 45 and 60-day pre-election timeframe, legally 
qualified candidates may purchase advertising time at the then-current effective selling rate for 
the class of time desired subject to availability. 

f) When requested, the Station will attempt to provide exclusivity within commercial ad 
pods against products, services and advertisers similar to those of advertiser. Such exclusivity 
is not guaranteed. 

8. REBATES ' In the event a particular class of advertising time for a specified time-period 
is broadcast during the 45 and 60-day periods before a primary/general election reflecting a rate 
lower than the rate paid by the candidate for the same class of time and time period, the 
candidate will be afforded the benefit and choice of the lower rate by way of a timely rebate or 
credit against additional purchases net of agency commission. 

9. Makkgoods : The Station will use its best efforts to provide "makegood" spots prior to 
the election for candidate "use" spots that are preempted due to technical problems or because of 
the nature of the time purchased. Although the Station's policy is to offer all candidates 
makegoods before the election, it cannot guarantee to any advertiser that the makegoods can be 
provided in the time period or rotation originally ordered. If inventory constraints preclude 
such identical scheduling, the Station will offer make goods of equivalent value. If these are not 
acceptable to the advertiser, the Station will provide credits or refunds for preempted spots. 

10. Packages : Combinations of classes and time-periods are available. Each ad ordered 
will reflect the appropriate class of time for lowest unit charge calculation purposes. Rates for 
each ad in the package will be allocated for each class by the Station. Packages and volume 
discounts outside the 45 and 60'day pre-election time period are negotiable. 

11. VALUE ADDED FEATURES : If scheduled during the pre-election time-period, candidates 
may purchase value-added elements in conjunction with air-time including, but not limited to, 
"Combination print-ads 1 ' in direct-mail Station advertisements or magazine supplements; ''Non- 
broadcast event sponsorships"; or "Non-cash promotional incentives" (bonus to the advertiser if 
certain prospective advertising levels are reached). "Billboard" or program sponsorship 
arrangements are not available to candidate advertisers. 

12. ROTATIONS : Ads may be purchased individually or in designated rotations among 
several designated days or time periods. 

13. Underdelivery' It is not the Station's policy to guarantee rating point or demographic 
target delivery on any particular program or combination of programs for any advertiser. 
Should cumulative actual delivery for an entire schedule of advertising for a particular 
advertiser reflect a level below 90% of a pre-negotiated gross household rating point or 
demographic target level for that schedule, the Station normally will air additional spots at no 
additional charge to adjust actual delivery to the 90% level. To determine "actual delivery," 
advertisers must furnish a copy of a post-broadcast quantitative rating analysis prepared on the 
entire advertising schedule using the Donovan, Broadcast Media Plus or One Domain 
methodology and based upon the Nielsen rating analysis for the calendar quarter in which the 
advertising schedule ran. Makegood spots, if necessary, normally will be aired on a Run of 
Schedule basis at the Station's discretion as immediately preemptible spots in the two quarters 
following the quarter in which the advertising schedule ran. No other adjustments are 
available, including cash rebates. Given election timetables, it is normally not feasible for 
candidates to obtain this type of adjustment. 
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WJLA-TV 
CLASSES OF TIME 





-r nigrum 




M-F 

o-ya 


M-F 
9a-lp 


M-F 
1-Sp 


M-F 
5-7p 


M-F 
7-8p 


M-Sa 
8-llp 
Su7- 
llp 


M-Sn 
11:35 p- 
la 


Sat/Sun 
12n-6p 


Sat/Son 
10a-7p 


M-F 
5a- 
12:05a 


ROS 


S/S 
12:05- 
5a 


Fixed 


1 




























Non- 
Preemptible 


2 


2a 


2b 


2c 


2d 


2e 


2f 


2g 


2h 












Preemptible 
With Notice 


3 


3a 


3b 


3c 


3d 


3e 


3f 


3g 


3h 












Immediately 
Preemptible 


4 


4a 


4b 


4c 


4d 


4e 


4f 


4g 


4h 


4i 


4j 


4k 


41 


4m 



KEY 

Each Grid Block, abo ve, represents a separate class of time. 

Fjseji: Ad scheduled to air in a particular program at a precise time or break. These ads may not be preempted in favor of any other ad and will air as 
scheduled absent unforeseen program changes or technical difficulties. 

Non -Preemptible: Ad scheduled to air at the Station's discretion in the particular program, time-period, day-part or day specified by the advertiser. These 
ads may not be preempted in favor of any other ad and will air as scheduled absent unforeseen program changes or technical difficulties. 

Preemptible With Notice : Ad scheduled to air at the Station's discretion in the particular program, time-period, day-part or day specified by the advertiser. 
These ads may be preempted in favor of other ads upon 3 days' notice to the advertiser. If the Station does not give notice of preemption, the ad becomes 
non-preemptible. The Station will give its best, good-faith assessment of the likelihood of preemption at the time of the request for any particular rate level 

requested. 

Immediately Preemptible: Ads scheduled for air at the Station's discretion in the particular program, time period, day-part or day specified by the 
TZTVi T J e J e . ads ffiSY. be preempted in favor of Fixed, Non-preemptible class spots, or immediately preemptible class spots with a value greater than 
5U A of the ad being preempted. The Station will give its best, good-faith assessment of the likelihood of preemption at the time of the request for any 
particular rate level requested. 

Other The Station offers "Direct Response" ads that are scheduled to air at the Station's discretion in a particular program, time-period, daypart or 

S^T?™™ advertiser - Makegood or credit is at Station's discretion. Rates and other conditions of use are available upon request. "Run of 
schedule (ROS) spots are a form of Immediately Preemptible time in which the Station has the widest discretion to air ads. Makegood or credit is at 
Matron s discretion. "Audience Reach" spots are a form of Immediately Preemptible time in which the Station has discretion in airing ads so that a targeted 
rating, share or demographic level designated by the advertiser is achieved during a pre-determined period. Makegood or credit is at Station's discretion. 
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